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	Lect No.
	Module No.
	Planed 

Date 
	Broad topics to be covered
	Detail Theory to be covered 
	Actual date of conduction 
	Suggested Books

(Page Nos.)

	L1
	1

	
	Introduction to Digital Business
	Introduction, Background and current status,
	
	R2 - 2

	L2
	
	
	
	E-market places,
	
	R1- 84

	L3
	
	
	
	structures, mechanisms,
	
	R1- 84

	L4
	
	
	
	mechanisms
	
	R1 – 92

	L5
	
	
	
	economics and impacts
	
	R1-107

	L6
	
	
	
	Drivers of digital business- Big Data & Analytics,
	
	R4 -393

	L7
	
	
	
	Mobile, Cloud

Computing,
	
	R4 – 300
R4 - 457

	L8
	
	
	
	Social media, BYOD, and Internet of Things
	
	R4 -301
R4 -429

	L9
	
	
	
	Opportunities and Challenges in Digital Business,
	
	R2 - 325

	L10
	2
	
	Overview of E-Commerce
	E-Commerce- Meaning, Retailing in e-commerce-products and

Services. 
	
	R1-23

R1-123

	
	
	
	
	consumer behavior, market research and advertisement
	
	R1-180

	L11
	
	
	
	B2B-E-commerce-selling and buying in private e-markets,
	
	R1-235

	L12
	
	
	
	public

B2B exchanges and support services, 

	
	R1 -276

	
	
	
	
	e-supply chains, Collaborative

Commerce, Intra business EC and Corporate portals
	
	R1- 319

	L13
	
	
	
	Other E-C models and applications, innovative EC System-From E-

government and learning to C2C. 
	
	R1-370

	
	
	
	
	mobile commerce and pervasive computing
	
	R1-415

	L14
	
	
	
	EC Strategy and Implementation-EC strategy and global EC,

Economics and Justification of EC,
	
	R1-621



	L15
	
	
	
	Using Affiliate marketing to

promote your e-commerce business, Launching a successful online

business and EC project, Legal, Ethics and Societal impacts of EC
	
	R1-703
R1- 749

	L16
	3

	
	Digital Business Support services:
	ERP as e –business backbone,
	
	R3-216

	L17
	
	
	
	knowledge Tope Apps,
	
	

	L18
	
	
	
	Information and referral system
	
	

	L19
	
	
	
	Application Development:
	
	

	L20
	
	
	
	Building Digital business Applications

and Infrastructure
	
	R1-800

	L21
	
	
	
	Building Digital business Applications

and Infrastructure
	
	R1 - 800

	L22
	4

	
	Managing E-Business
	Managing Knowledge, Management skills

for e-business, Managing Risks in e –business
	
	R2 – 184
R2- 198

R2-201

	L23
	
	
	
	Security Threats to e-business -Security Overview, Electronic

Commerce Threats, Encryption, Cryptography,
	
	R4 – 262
R4 -287

	L24
	
	
	
	Public Key and

Private Key Cryptography, Digital Signatures,
	
	R4 - 288

	L25
	
	
	
	Digital Certificates,

Security Protocols over Public Networks
	
	R4 - 293

	L26
	
	
	
	HTTP, SSL, Firewall as

Security Control,
	
	R4 – 295
R4 - 298

	L27
	
	
	
	Public Key Infrastructure (PKI) for Security,

Prominent Cryptographic Applications
	
	R4 - 293

	L28
	
	
	E-Business Strategy
	E-business Strategic formulation-
	
	R2 211-212

	L29
	
	
	
	Analysis of

Company‘s Internal and external environment,
	
	R2 – 216
R2 - 227

	L30
	
	
	
	Selection of strategy,
	
	R2 - 241

	L31
	
	
	
	E-business strategy into Action, challenges and E-Transition
	
	R2 - 256

	L32
	6
	
	
	Business plan

preparation
	
	R1 - 707

R2 - 345

	L33
	
	
	
	
	
	

	L34
	
	
	
	
	
	

	L35
	
	
	
	
	
	

	L36
	
	
	
	Case Studies and presentations
	
	

	L37
	
	
	
	
	
	

	L38
	
	
	
	
	
	

	L39
	
	
	
	
	
	










            Subject Incharge
	Module    No.
	Module name as per UOM Syllabus
	Subtopics of module
	Planned Date as per Timetable
	Actual date of completion

	1
	Introduction to Digital Business
	Introduction, Background and current status,
	2/1
	

	
	
	E-market places,
	6/1
	

	
	
	structures, mechanisms,
	7/1
	

	
	
	mechanisms
	9/1
	

	
	
	economics and impacts
	13/1
	

	
	
	Drivers of digital business- Big Data & Analytics,
	14/1
	

	
	
	Mobile, Cloud

Computing,
	16/1
	

	
	
	Social media, BYOD, and Internet of Things
	20/1
	

	
	
	Opportunities and Challenges in Digital Business,
	21/1
	

	2
	Overview of E-Commerce
	E-Commerce- Meaning, Retailing in e-commerce-products and

Services. 
	23/1
	

	
	
	consumer behavior, market research and advertisement
	27/1
	

	
	
	B2B-E-commerce-selling and buying in private e-markets,
	28/1
	

	
	
	public

B2B exchanges and support services, 


	30/1
	

	
	
	e-supply chains, Collaborative

Commerce, Intra business EC and Corporate portals
	3/2
	

	
	
	Other E-C models and applications, innovative EC System-From E-

Government and learning to C2C. 
	4/2
	

	
	
	mobile commerce and pervasive computing
	6/2
	

	
	
	EC Strategy and Implementation-EC strategy and global EC,

Economics and Justification of EC,
	10/2
	

	
	
	Using Affiliate marketing to

promote your e-commerce business, Launching a successful online

business and EC project, Legal, Ethics and Societal impacts of EC
	11/2
	

	3
	Digital Business Support services
	ERP as e –business backbone,
	13/2
	

	
	
	knowledge Tope Apps,
	2/3
	

	
	
	Information and referral system
	3/3
	

	
	
	Application Development:
	5/3
	

	
	
	Building Digital business Applications

and Infrastructure
	9/3
	

	
	
	Building Digital business Applications

and Infrastructure
	12/3
	

	4


	Managing E-Business
	Managing Knowledge, Management skills

for e-business, Managing Risks in e –business
	16/3
	

	
	
	Security Threats to e-business -Security Overview, Electronic

Commerce Threats, Encryption, Cryptography,
	17/3
	

	
	
	Public Key and

Private Key Cryptography, Digital Signatures,
	19/3
	

	
	
	Digital Certificates,

Security Protocols over Public Networks
	23/3
	

	
	
	HTTP, SSL, Firewall as

Security Control,
	24/3
	

	
	
	Public Key Infrastructure (PKI) for Security,

Prominent Cryptographic Applications
	30/3
	

	5


	E-Business Strategy
	E-business Strategic formulation-
	31/3
	

	
	
	Analysis of

Company‘s Internal and external environment,
	7/3
	

	
	
	Selection of strategy,
	9/3
	

	
	
	E-business strategy into Action, challenges and E-Transition
	
	

	6
	
	Business plan

preparation

Case Studies and presentations
	20/1
	

	
	
	
	21/1
	

	
	
	
	3/2
	

	
	
	
	11/2
	

	
	
	
	12/3
	

	
	
	
	30/3
	

	4


	Managing E-Business
	Managing Knowledge, Management skills

for e-business, Managing Risks in e –business
	16/3
	

	
	
	Security Threats to e-business -Security Overview, Electronic

Commerce Threats, Encryption, Cryptography,
	17/3
	

	
	
	Public Key and

Private Key Cryptography, Digital Signatures,
	19/3
	

	
	
	Digital Certificates,

Security Protocols over Public Networks
	23/3
	

	
	
	HTTP, SSL, Firewall as

Security Control,
	24/3
	

	
	
	Public Key Infrastructure (PKI) for Security,

Prominent Cryptographic Applications
	30/3
	

	5


	E-Business Strategy
	E-business Strategic formulation-
	31/3
	

	
	
	Analysis of

Company‘s Internal and external environment,
	7/3
	

	
	
	Selection of strategy,
	9/3
	

	
	
	E-business strategy into Action, challenges and E-Transition
	
	

	6
	
	Business plan

preparation

Case Studies and presentations
	20/1
	

	
	
	
	21/1
	

	
	
	
	3/2
	

	
	
	
	11/2
	

	
	
	
	12/3
	

	
	
	
	30/3
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